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Europe beyond the EU

USA falls
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Other markets for trade
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The Barriers to Growth: Small business outlook over time 6

Observations



Chapter 2 

Construction:
All eggs in one basket 
– the UK

Recent sector growth forecasts

Opening up new markets

Home or abroad?
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Europe falling

USA a non-starter
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Chapter 3

IT and telecoms:
Seizing the 
international 
opportunity

Sector context on growth

UK market too limiting for business 
growth

1  https://www.techuk.org/resource/techuk-growth-plan.html
2  h�ps://www.gov.uk/government/news/investment-in-bri�sh-ai-companies-hits-record-levels-as-tech-sec-pitches-uk-as-
global-magnet
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Full-steam ahead into the USA

Europe holds firm

Map of the World
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Advice from small business owners and industry viewpoints 12

Observations 
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Concluding remarks


